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Introduction
In contemporary life, people look at what their friends were eating before they choose a restaurant; 
people  look  at  where  the  bloggers  went  before  they  go  traveling;  people  look  at  what  is 
recommended  before  they  choose  a  product.  On  the  one  hand,  it  is  convenient  that  we  have 
information about everything before we do anything. It saves our time and stops us from making 
wrong choices. On the other hand, people are always guided, directed, and follow what others do 
and consequently can lose losing their individuality and their sense of self. 
The media  has  created different  platforms for  us  to  gain  information.  These platforms give us 
opportunities to connect with people from all over the world, share opinions on events and things, 
gain knowledge of whatever we are interested in. However, our perception of truth can also be 
affected by receiving all  of this information. My project discusses people’s identity showing in 
clothing and fashion consumerism with the influence of media. Connecting to my own experience, I 
have practiced Chinese calligraphy for ten years and have been a fashion model in Australia for two 
years. The conflict is that they are two completely different images, Chinese calligraphy is calm and 
traditional where fashion is fast and keeps changing. 
In Chapter One, my research explores identity with the influence of media. While society is going 
through the process of digitalisation, commercialisation, and industrialisation, people are tending to 
become what society wants them to become; an excessive amount of information can desensitise 
people; people could have less privacy. 
In Chapter Two, I will discuss the role of fashion and how it connects to one’s notion of self in 
popular culture. With the impact of media, our values or society’s values could change with what 
we  see  or  what  we  choose  to  see.  Our  body image  reflects  our  self-concept.  The  relationship 
between our bodies and clothes is so close that they speak a ‘language’ for us. Clothes carry our 
beliefs, our memories, our desire, and expectations to ourselves. How we dress and what we put on 
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our body could be a symbol of who we are and the social environment we live in. Fashion indicates 
the main characteristic of the clothing industry where the changing of styles is  continuous and 
quick. The mass production exasperates its commercial nature. The fashion industry gives people 
illusionary images to stimulate consumption, while it also affects people’s image of themselves. 
Fashion is also “a form of visual art, a creation of images with the visible self as its medium.”  I 1
have  taken  three  designers—Rei  Kawakubo,  Martin  Margiela  and  Alexander  McQueen  as 
examples,  who have been dedicated to  creating art.  They have redefined body and clothing in 
different aspects.
In Chapter Three, I will discuss the key features of my project. My works are created in the form of 
clothing. They contain my use of Chinese philosophy, and the messages I want to deliver about my 
research on media and fashion. They are an introspection of myself and the society. 
 Anne Hollander, Seeing through clothes (University of California Press, 1993), 311.1
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Chapter One: Media vs. Identity
Media, such as news organisations, television, and social media platforms, is the essential approach 
for people to gain information and communicate with others. It builds connections between one 
person  to  another,  a  person  to  society  and  between  one  society  and  another.  The  process  of 
transmitting information where ethical and political values can influence the use of language, can 
affect an individual’s identity in society. Relating to my own place of origin, I will also discuss the 
implications of media in contemporary Chinese culture.
Media
Post-truth—relating  to  or  denoting  circumstances  in  which  objective  facts  are  less 
influential in shaping public opinion than appeals to emotion and personal belief.2
We live in this post-truth era where the media has a lot of influence on what reality is, and can 
define our perception and influence our beliefs. In Manufacturing Consent, Noam Chomsky and 
Edward Herman show clearly how the model for news media operates.  They describe how large 3
enterprises  who  also  have  a  benefit  based  relationship  with  governments  are  influencing  news 
agencies by providing funds. These enterprises support media as well as restrict them. For example, 
during  the  US  presidential  campaign  in  2016,  a  political  consulting  firm  called  Cambridge 
Analytica spent $7 million on acquiring up to 87 million Facebook users’ data and profile,  for 
Donald  Trump’s  campaign.  After  collecting  the  data,  Cambridge  Analytica  created  a  tool  to 4
manipulate American voters by sending them targeted Facebook advertisements in a social media 
 “Word of the year 2016,” Oxford Dictionaries, accessed July 12, 2018,2
https://en.oxforddictionaries.com/word-of-the-year/word-of-the-year-2016
 Edward S. Herman and Noam Chomsky, Manufacturing Consent (New York: Pantheon Books, 1988).3
 Andrew Prokop, “Cambridge Analytica shutting down: the firm’s many sc, andals, explained,” Vox, May 2, 4
2018, https://www.vox.com/policy-and-politics/2018/3/21/17141428/cambridge-analytica-trump-russia-
mueller
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campaign.  As these enterprises are on top of the media, from the people who define the news, to 5
initiating controversy and discussion, to news commentators and critics, all are under the influence. 
All of this together contributes to shaping basic principles and ideology of society. A minority of the 
news is published independently, based on the influences and values of journalists who can disagree 
with  the  mainstream view.  However,  the  minorities  will  not  influence  the  leading  position  of 
mainstream media.  The media influences the public’s attention by providing what seems to be 6
“truth” or “official information” which can confuse people and leads them in different directions. 
Moreover,  what  people  see  is  recommended or  ready-made.  For  example,  Google  is  using the 
technology that when you search, the results you get are designed for you based on your searching 
and  online  history.  It  gives  people  a  limited  view on  finding  information  in  that  we  only  see 
perspectives that support our views—this is the so-called “Echo Chamber Phenomenon.”  7
Although the media model discussed in Manufacturing Consent is from 1988, the media nowadays 
is still following the same routine, or even worse. In America, bankers and businessman are trying 
to take power away from politicians.  We live in a time when people face massive amounts of 
information on the internet. The diversification of media creates a superficial freedom of the internet 
space  for  people  to  share  opinions.  It  is  even  harder  for  people  to  see  the  truth  as  they  are 
desensitised by so much information. At the same time, the internet media is controlled by a few 
giant corporations that influence what people see and shape what people think. For example, Google 
Inc. owns Google Search, Youtube, Android Inc., etc. ; Facebook Inc. owns Instagram, WhatsApp, 8
 Dipayan Ghosh and Ben Scott, “Facebook’s New Controversy Shows How Easily Online Political Ads Can 5
Manipulate You,” Time, March 19, 2018, http://time.com/5197255/facebook-cambridge-analytica-donald-
trump-ads-data/
 Edward S. Herman and Noam Chomsky, Manufacturing Consent (New York: Pantheon Books, 1988), xu.6
 Daniel Levitin, "Weaponized Lies: How to Think Critically in the Post-Truth Era,” Talks at Google, March 7
27, 2017, Video, 54:59. https://www.youtube.com/watch?v=3hK7Gd8UgmI
 Avery Hartmans and Greg Sandoval, “The company formerly known as Google is far bigger than most 8
people realise,” Business Insider Australia, July 12, 2018, https://www.businessinsider.com.au/alphabet-
google-company-list-2017-4?r=US&IR=T
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Messenger, etc. ; Microsoft owns LinkedIn, Skype, Hotmail, etc.  The decisions are made for you 9 10
about what you should like and what you should or should not see.  As a result, the post-truth 11
culture  makes  it  possible  for  someone to  post  a  lie  on the  internet  which is  spread widely,  is 
advertised and promoted, then forms prejudice and bias among people, resulting in the lie becoming 
the ‘truth’. They do not need evidence to support their statements. They only need to manipulate 
people’s emotions. 
It is dangerous when this power of language and perception management becomes a kind of belief. 
Once the belief is  formed, people can become a tool for media and politicians.  Truth becomes 
blurred and people are given truths that are constantly shifting and unstable. Donald Trump’s 2016 
election campaign was playing with reality when he gave untrue ‘facts’ to defeat journalism. Trump 
uses Twitter as the platform for posting those ‘facts.’ News agencies are scrambling to report what 
he  posts  which  direct  people’s  attention  from  one  to  another.  Trump  found  the  crack  in  the 
illusionary world politicians have built with media where the boundary between truth and lies is 
vague. He also plays with human rights where he keeps people’s focus continually changing and 
shifting. The strategy is to keep any opposition continuously confused. It results in spreading fear, 
uncertainty, and doubt among people.
Identity
A person’s public identity is formed based on their ability to communicate with others. Through 
communication with others, we gain a perception of the world and ourselves. However, people are 
‘fixed in a direction of thought which comes from afar and stretches beyond you’ by the factors of 
 Stash, “Top 10 Companies & Brands Owned by Facebook as of 2018,” Stash Learn, July 28, 2017, https://9
learn.stashinvest.com/companies-brands-owned-facebook
 Lisa Goetz, “Top Companies Owned By Microsoft (MSFT),” Investopedia, June 4, 2018, https://10
www.investopedia.com/articles/markets/020316/top-5-companies-owned-microsoft-msft.asp
 Adam Curtis, “ HyperNormalisation,” BBC Documentary, October 16, 2016, video, 166 mins. https://11
www.bbc.co.uk/iplayer/episode/p04b183c/adam-curtis-hypernormalisation
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intellectual, ethical and political influence.  With all the excess information, commercials, news, 12
opinions surrounding us, it is hard for people to distinguish what is fact or fiction. This affects the 
shaping  of  our  identity.  People’s  sense  of  existence  is  intensified by  being  perceived  by  other 
people. In communication with others, we receive and give responses which endow us with a sense 
of reality, a sense of self-worth and a sense of enriching our lives.  We engage with other people or 13
social  groups  based  on  our  sense  of  identity,  including  specific  categories  such  as  age,  job, 
nationality,  hobby,  sexuality.  We  want  to  be  recognised  by  and  fit  in  with  certain  kinds  of 
communities because of the desire for the sense of existence. 
The Internet provides multiple platforms for people to communicate and interact with each other. 
There is no time and space limitation on the Internet. People have the desire to connect with other 
people and social media provides different ways: they have the choice of being themselves, or not 
being themselves, or having multiple identities on social media.  Social media nowadays has its 14
specific functionalities which target users with different needs. For example, Facebook is used for 
individuals to connect with friends and to build networks; LinkedIn is a medium for professions; 
Instagram focuses on visualised images, etc.  Technology builds the connection between people 15
and shapes  the  perception of  a  person’s  virtual  identity.  “We construct  the  technology,  but  the 
technology also constructs us. We become the technology allows us to become.”  On the Internet, 16
we have a virtual body; the way we look, the way we act, and whom we interact with form this 
 John Durham Peters, Speaking into the Air: A History of the Idea of Communication (Chicago: University 12
of Chicago Press, 1999), 1. 
 Rollo May, Existence: A New Dimension in Psychiatry and Psychology (New York: Basic Books, 1958), 13
31.
 Uğur Gündüz, "The Effect of Social Media on Identity Construction,” Mediterranean Journal of Social 14
Sciences 8, no. 5 (September 2017): 85-92, https://doi.org/10.1515/mjss-2017-0026
 Heike Baldauf, Christine Develotte and Magali Ollagnier-Beldame, "The Effects of Social Media on the 15
Dynamics of Identity: Discourse, Interaction and Digital Traces,” Alsic. Apprentissage des Langues et 
Systèmes d'Information et de Communication 20, no. 1 (2017), https://journals.openedition.org/alsic/3004
 Ulrike Schultze, “How Social Media Shapes Identity,” TED x SMU, April 23, 2015, TEDx Talks, 14:22. 16
https://www.youtube.com/watch?v=CSpyZor-Byk
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online identity. We have the ‘freedom’ of being whomever we want to be by simply creating a 
profile  and  sharing  information  through  social  media.  In  this  way,  we  need  other  people  to 17
construct our own identity as we gain this sense of belonging when we have the feeling of being in 
a greater body; a sense of security from being a part of a social group or community. 
However,  the  research  by  marketing  professors  Dr.  Martin  Eisend  &  Dr.  Jana  Möller  (2007) 
demonstrated that television could influence one’s attitude then change one’s behaviour by having 
impacts on one’s body image and body satisfaction.  The same could be said for social media. It 18
has a direct impact on people’s perception of social reality and values, where bodies shown on 
different media platforms could be seen as a representation of reality to them. The ideal identities 
created by media are illusions, constructed by advertisers and their commercial systems. With the 
increasing interactive activities created by social media, not to mention the increasing number of 
commercials and less privacy in people’s life, there is considerable news ‘created’ by public relation 
teams designed to benefit the relationship between sponsors and media.   They are teaching people 19
how to behave, what they should own, what opinion they should express, what characteristic they 
should have, what kind of social group they should be in.
With the desire to belong, particularly in the age of post-truth, everyone has a perspective of the 
world. People can build social connections and share real life on social media; people can be a 
consumer or advertiser; people can share their opinions together with hundreds of people at any 
time. Some people escape from real life on the Internet, where you do not have to be yourself, do 
 danah m. boyd and Nicole B. Ellison, “Social Network Sites: Definition, History, and Scholarship,” 17
Journal of Computer-Mediated Communication 13, no. 1 (October 2017): 210–230, https://doi.org/10.1111/j.
1083-6101.2007.00393.x
 Martin Eisend and Jana Möller, "The Influence of TV Viewing on Consumers' Body Images and Related 18
Consumption Behavior,” Marketing Letters 18, no. 1/2 (2007): 101-16, http://www.jstor.org/stable/
40216707.
 Edward S. Herman and Noam Chomsky, Manufacturing Consent (New York: Pantheon Books, 1988).19
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not have to take real-life responsibilities, do not need to deal with real relationships. Therefore, 
when we read information or ideas from others, the sources may not be reliable.
China
I feel more vividly in the country where I come from. In the past few decades, China has obtained 
an enormous economic and technology growth that has jumped to the top of the world.  In the 20
meantime, it is hard to tell if the quality of knowledge has grown as fast as the material wealth. 
With the online population of 772 billion , a grand marketing strategy is worth much more money 21
than a great product in China. The relationship between online influencers and their fans is nothing 
more than sellers and consumers, with the fans spending money on them blindly. Fan organisations 
of a Chinese singer called Wang Junkai planned to send a satellite with Wang’s picture on it to space 
and bought the naming rights of eighteen stars for him on his 18th birthday.  Besides, according to 22
report by media company Forbes, Chinese movie star Fan Bingbing has generated USD 74 million 
in e-commerce revenue for wearing designer goods and recommendations.  The power of KOLs  23 24
in China is gigantic. A typical example is that to purchase an LVMH handbag, a consumer saves 
three months of her salary. It is a symbol of wealth and social status of carrying luxury goods in 
China. This kind of consumerism cannot do without the influences of KOLS. Admirers of these 
influencers not only buy whatever they wear to dress like them, they even undergo plastic surgery 
 Jonathan Eckart, “8 things you need to know about China’s economy,” World Economic Forum, June 23, 20
2016, https://www.weforum.org/agenda/2016/06/8-facts-about-chinas-economy/
 PTI, "China's online population climbs to 772 million,” The Economic Times, January 31, 2018, https://21
economictimes.indiatimes.com/news/international/world-news/chinas-online-population-climbs-to-772-
million/articleshow/62726168.cms
 People.cn, “Chinese heartthrob celebrates the world's most high-profile 18th birthday,” ChinaDaily, 22
September 26, 2017,
http://www.chinadaily.com.cn/celebrity/2017-09/26/content_32498958.htm
 Joe Escobedo, “Nearly $150K Per Post? What You Need To Know About China’s Key Opinion Leaders,” 23
Forbes, May 22, 2017, https://www.forbes.com/sites/joeescobedo/2017/05/22/key-opinion-leaders-in-china/
#38a7117772ee
 Key Opinion Leaders.24
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just to look like them. One girl named Chengxi, became famous after spending eight years doing 
multiple surgeries to look like Fan Bingbing.  This morbid imitation is not happenstance, it is a 25
spreading trend that is happening in China. After years of isolation, the opening of China did not 
provide growth in personality and individuality. On the contrary, media is blinding people’s views 
and creating people who think the same. 
 Ryan General, "Woman Who Got Plastic Surgery to Look Like Fan BingBing Gets Mistaken For the Real 25
One,” Nextshark, June 8, 2018, https://nextshark.com/woman-got-plastic-surgery-look-like-fan-bingbing-
gets-mistaken-real-one/
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Chapter Two: Fashion
There is always a ‘dress code’ for social events. Before attending the event, a man stares in the 
mirror thinking about what style of suit he should wear, or what colour tie matches best; a woman 
finishes her make-up and looks into her closet thinking about the colour, style, and fabric of  a dress 
that goes best with her make-up or that is most suitable for the event. People’s ability to adapt is the 
most representative when they know their roles. In this chapter, I am going to talk about one’s self-
expression through clothing and society’s influence on what one chooses to wear. As well, I will 
discuss designers who break the rules and endow new meanings to the body by creating clothes. 
Fashion vs. Identity
Anthropologists suggest that people started wearing clothes between 100,000 to 500,000 years ago. 
In the beginning, people used animal skin and furs, grass and leaves, and bones and shells to cover 
their bodies as a protection from the environment and extreme weathers.  Now the role of clothing 26
has changed with the social progress. People live in the world in the form of a body. Clothing has 
become  an  extension  of  the  body  which  connects  one's  biological  body  to  a  social  context. 
Dressing fulfils a human desire to transcend the limitations of the body.  For example, clothing has 27
been used to express some unique identities and make distinctions between classes.  The study of 28
consumer behaviour by marketing professionals Chaudhuri and Majumdar (fig. 1) demonstrates that 
people today are focusing more on their self-expression and self-image. In another word, people are 
chasing a sense of individuality. Over time, the importance of a product has become less than the 
symbolic image it represents. People choose an image of the product over the practicability of it. 
 Mary Bellis, "The History of Clothing,” ThoughtCo, Accessed July 17, 2018, https://www.thoughtco.com/26
history-of-clothing-1991476
 Elizabeth Wilson, Adorned in dreams: Fashion and modernity, IB Tauris, 2003.27
 Lisa Benson, “Evolution of Fashion: Clothing as a Means of Class Distinction,” Blog, Serendip Studio, 28
March 15, 2009. http://serendipstudio.org/exchange/lisa-b/evolution-fashion-clothing-means-class-
distinction
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This reflects the influence of media as media has become the extension of our daily life. Media has 
brought us information about places we did not go, of events we did not attend, of celebrities, of 
politicians, as well as products we can consume. Commercials about fashion and consumer products 
can influence our consumption view and values. Thinking about what kind of person you want to be 
forms part of your identity.  Too much information can desensitise people and confuse them with 29
the mixture of real and ideal worlds. 
Celebrities, models, influencers appear in all aspects of our lives. These kinds of ‘socialised’ bodies 
can bias people’s perspective of what an average appearance and body look like and give people the 
desire to achieve those ideal bodies. In affecting our sense of self-concept, our behaviour is also 
affected  to  find  ways  to  achieve  the  ideal  body,  for  example,  plastic  surgery,  consumption  of 
clothes, following fashion styles, etc. 
Fashion trends reflect society’s values and culture. For example, at the time during the United States 
presidential election, feminism was a topical issue. Christian Dior put the slogan “We Should All Be 
 Jeffrey Jensen Arnett, Adolescence and emerging adulthood (Boston, MA: Pearson, 2014).29
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Feminists” on a white T-shirt (fig. 2) and received strong support from the public. However, the 
selling price of the cotton T-shirt was US$700.  For fashion houses like Dior and Louis Vuitton, 30
there is always a calculation of financial interest before they publish their new collections. They are 
producing fashion trends based on the social and financial standing. Fashion companies operate in a 
similar way to media agencies. Often they own many brands which give them power. For example, 
LVMH owns Louis  Vuitton,  Céline,  Fendi,  Christian Dior,  Givenchy,  etc.;  Kering owns Gucci, 
Saint Laurent Paris,  Balenciaga, etc.;  Richemont owns Cartier,  Chloe, Van Cleef & Arpels,  etc. 
Under the control of the commercial system, designers are restricted and pushed to make profits for 
the  companies.  Former  fashion  director  of  British  Vogue,  Lucinda  Chambers,  revealed  in  an 
interview with Anja Aronowsky Cronberg that, “You are not allowed to fail in fashion — especially 
in this age of social media when everything is about leading a successful, amazing life.”  In this 31
high efficiency and high-speed operating environment, companies create fashion trends following 
 Jenna Clarke, “Paris Fashion Week:Dior encourages feminism with a $700 t-shirt,” The Sydney Morning 30
Herald, October 7, 2016, https://www.smh.com.au/lifestyle/fashion/paris-fashion-week-2016-jennifer-
lawrences-jeans-rihannas-tracksuit-chanel-robots-20161005-grvrgj.html
 Ellen Scott, “Lucinda Chambers, fired fashion director of British Vogue, says she hasn’t read the magazine 31
in years,” Metro, July 4, 2017, https://metro.co.uk/2017/07/04/lucinda-chambers-fired-fashion-director-of-
british-vogue-says-she-hasnt-read-the-magazine-in-years-6753118/
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Figure 2. Getty Images, “Paris Fashion Week:Dior encourages feminism with a $700 t-
shirt,” The Sydney Morning Herald, October 7, 2016, https://www.smh.com.au/
lifestyle/fashion/paris-fashion-week-2016-jennifer-lawrences-jeans-rihannas-tracksuit-
chanel-robots-20161005-grvrgj.html
the changing of social focus to gain headlines. They are influencing people’s lifestyle and values 
where people desire to fit in a community and desire to be attractive, and they do not want to be 
outdated. On the other hand, designers are forced to create eight, or even, sixteen collections a year. 
The vast workload turns designers into machines. What decides if they can stay in their creative 
director position is the volume of sales of product instead of the ability to be creative. The fashion 
industry is creating an illusion for people by showing them a luxury and voluptuous lifestyle, trying 
to make them buy clothes and accessories they do not need, even planning for them about what kind 
of personality they should have, what social communities they should be in or what future roles 
they should perform by wearing certain kinds of clothes.  With the monitoring of social  media, 
fashion brands promote their products by targeting people based on what they click on Internet. 
This commercial system relates to the influence of KOLs. Brands produce products. They need 
people to help them visualise the images they want to create; models, actors, actresses, bloggers, 
anyone who has a certain amount of fans in relation with their marketing needs. Fashion bloggers, 
who seem closer and more humanised in people’s Internet life, have a better consumer effect than a 
direct advertisement. In our time, people rely on Internet shopping instead of going to physical 
stores. Before we buy a product, we go online and search people’s discussions and reviews, we seek 
for advice about what to buy, and we look at pictures of the product being used. Fashion bloggers 
are those who write reviews, give recommendations, provide the direct link to products, even offer a 
discount. They have impacts on consumer decision making by attracting one’s attention, giving one 
motivation, affecting a person emotionally, triggering one’s desire which leads to the action to buy 
the product.  Bloggers develop their unique personal styles to gain the trust of their existing and 32
potential audiences. They construct a lifestyle and image for their audiences which is created as a 
marketing  strategy.  Similarly,  celebrities  who  have  ‘ideal’  appearance  and  desirable  bodies, 
influence both consumer behaviour and consumer health. Especially for the youngsters, who are at 
 Sudha M. and Sheena K., "Impact of influencers in consumer decision process: the fashion industry,” 32
SCMS Journal of Indian Management 14, no. 3 (2017): 14-30.
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the age of seeking who they are and what kind of person they want to be, the peer influence and 
hero  worship  can  easily  impact  on  shaping  their  own self-concept.  College/university  students 
follow blindly  when particular  styles  of  dresses  come in  Vogue  or  are  used  by  film stars  and 
models.  People gain satisfaction when they get compliments or are desired. Dressing can be a way 33
for expressing one’s sexuality. Social media translates our appearance in the form of digital photos 
during the interaction with others. However, photos can lie. The images of bloggers, or celebrities, 
or designers and models, who are promoted to become celebrities, are constructed by PR teams for 
commercial purposes. Chambers said of fashion magazines, “most leave you totally anxiety-ridden, 
for not having the right kind of dinner party, setting the table in the right kind of way or meeting the 
right kind of people” and, “In fashion, we are always trying to make people buy something they 
don’t need.”34
Society is shaping our values, how we should look, telling us who we should be and what behaviour 
we should have. What has already happened with clothing is that clothes and fabric have been 
invented that can record your life data and store it on a database.  People could become just data, 35
and without privacy. Robots could start to calculate for you how you can live a longer life and what 
things you should or should not do. It is predictable that technology might realise soft, flexible 
touchscreen fabrics with changeable visual effect which turns clothes into functional computers.  36
Everyone could wear the one same soft screen cloth that could change images to create different 
 D. Saravanan and V. Nithyaprakash, "Fashion Trends and its Impact on Society,” In International 33
Conference on Apparels and Fashion, Talminadu, India. Retrieved, vol. 30, 2016, https://
www.researchgate.net/profile/Nithyaprakash_Venkatasamy3/publication/
282571020_Fashion_trends_and_their_impact_on_the_society/links/5612398d08ae4833751bd97c.pdf
  Ellen Scott, “Lucinda Chambers, fired fashion director of British Vogue, says she hasn’t read the 34
magazine in years,” Metro, July 4, 2017, https://metro.co.uk/2017/07/04/lucinda-chambers-fired-fashion-
director-of-british-vogue-says-she-hasnt-read-the-magazine-in-years-6753118/
 “The Next Black”, 31 October 2014, directed by David Dworsky, Victor Köhler and produced by Einar 35
Bodström, Amanda Nordlöw and Philip Marthinsen, documentary, 46:55, https://www.youtube.com/watch?
v=XCsGLWrfE4Y
 Jeremy Hsu, “'Smart Clothing' Could Become New Wearable Gadgets,” Live Science, February 1, 2012, 36
https://www.livescience.com/18238-smart-clothing-wearable-gadgets.html
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style clothing fulfilling different situations and needs. Everything would be pre-designed and the 
mechanisation of people could lack humanity and personality.
Fashion vs. Art
Our social system has become increasingly commercialised and has blinded our perception of what 
reality is. Art can trace fundamental questions of humanity and truth. In the nineteenth century, Leo 
Tolstoy claimed that “‘Art’ in some degree pervades all human life.”  Since then, the diverse ways 37
of creating art, the comprehensive ways of accessing artworks and the multicultural blend on the 
Internet, give us space where art is so accessible and visible. However, as American critic Michael 
Kimmelman  described,  art  industry  now is  similar  to  the  fashion  industry  by  becoming  more 
commercialised.  Although the pricing of artworks in current markets is constantly shifting and 38
changing, the spiritual and philosophical value will not change. Here are some examples of fashion 
designers,  as well  as artists,  who concentrate on giving new definitions to beauty, breaking the 
limitations, and creating art in the fashion industry. 
Rei Kawakubo
For more than forty years that I have been making clothes, I have never thought about 
fashion. In other words, I have almost no interest in it. What I’ve only ever been interested 
in is clothes that one has never seen before, that are completely new, and how and in what 
way they can be expressed. Is that called fashion? I don’t know the answer.39
 Leo Tolstoy, What is art?: and essays on art, Vol. 331, Reprint Services Corp, 1962.37
 Michael Kimmelman, The Accidental Masterpiece: On the Art of Life and Vice Versa (The Penguin Press, 38
2006).
 Rei Kawakubo, Rei Kawakubo Comme des Garçons: Art of the In-Between[Metropolitan Museum of Art, 39
2017]
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New art  styles  started to emerge during the tremendous transformation in society,  politics,  and 
economy in the 1990s.  In the world of fashion, it started from when Japanese designers Yohji 40
Yamamoto  and  Rei  Kawakubo  first  went  to  Paris  in  the  1980s.  Journalists  described  them as 
“nuclear explosions” as their fashion was entirely revolutionary compared to European style which 
was balanced, symmetrical, proportional, and advocate perfect dress and ideal body.  41
Rei Kawakubo’s fashion house Comme des Garçons, with the meaning “like a boy," constructed an 
image  which  was  powerful,  rebellious,  ambitious  by  challenging  body  shapes.  Rei  breaks  the 
traditional shape of clothing in the western concept, which emphasises the shape of the body to be 
tight and sexy, and instead creates clothes that were asymmetrical, unfinished and ripped. Although 
negative judgments kept appearing when she started to present her collections in Paris, she was 
driven by the desire of expressing herself to continue her career.  Rei’s sculptural clothing design 42
uses the body as the support that deforms the image of the body, creates space between body and 
 John Coplans, “Pop Art, USA,” Artforum, October, 1963.40
 “Antifashion”, 1 September 2015, Directed by Olivier Nicklaus, Video, 54:52, https://m2m.tv/watch/41
antifashion
 “The Challenge of Rei Kawakubo”, 2002, directed by NHK, documentary, 49:06, http://ceron.jp/url/42
vimeo.com/6568236
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Figure 3. Merce Cunningham, Scenario, 1997. Performance, Brooklyn Academy 
of Music, New York, http://vestoj.com/expanding-fashion-rei-kawakubo-for-
merce-cunningham-in-scenario-1997/
clothes,  and  recreates  the  meaning  of  the  body.  In  1997,  contemporary  choreographer,  Merce 
Cunninghan, collaborated with Rei on his dance Scenario, using her collection “Body meets dress, 
dress meets body.”  The lumpy and graphic costumes (fig. 3) delivers a unique message when they 43
were  worn by dancers  and were  in  motion.  The dresses  deform the  body and endow stronger 
emotional  character  to  the  dance.  Rei  makes  clothes  with  anger,  attitude,  and  character  which 
overreach gender, liberate nature and pursue freedom. 
Being commercial usually means identifying with the markets and limiting creativity.  What Rei 
provides her audiences is a new realisation of the body. Something exceeds the material level— the 
realisation of being oneself. Each year, the Metropolitan Museum of Art’s Costume Institute holds a 
fundraising gala in New York City, which is known as the Met Ball or Met Gala.  In 2017, the 44
theme of the event was Rei Kawakubo/Comme des Garçons.  Among over 200 celebrities, only 12 45
of them wore Comme des Garcons’s clothes when attending the red carpet ball.  The responsibility 46
of  celebrities  is  to  be  beautiful  and  positive  which  on  the  contrary  to  Rei’s  aesthetic.  Her 47
statements to feminism are to be oneself and not to be what the society wants you to be.  As 48
Tolstoy said, “beauty that which pleases us without evoking in us desire.”  Rei’s images of women 49
and men show no lust, and they disrupted the boundary between clothes and body showing strong 
 Betsy Carpenter, “Dance Works III: Merce Cunningham/Rei Kawakubo explores the intersections between 43
performance and haute couture,” Walker Art Centre, September 10, 2012, https://walkerart.org/press-
releases/2012/dance-works-iii-merce-cunningham-rei-kawakubo
 Vanessa Friedman, “What Is the Met Gala, and Who Gets to Go?” The New York Times, May 3, 2018, 44
https://www.nytimes.com/2018/05/03/fashion/what-is-the-met-gala-and-who-gets-to-go.html
 Sam Rogers and Lucy Hutchings, “The Met Gala 2017 Theme: What You Need To Know,” Vogue, May 4, 45
2017, https://www.vogue.co.uk/article/the-met-gala-2017-theme-comme-des-garcons
 Hana Kim, “Met Gala 2017: Celebrities Who Actually Wore Comme Des Garcons,” Straatosphere, May 2, 46
2017, https://straatosphere.com/met-gala-2017-celebrities-wore-comme-des-garcons/
 Gill Linton, "Reviewing the actual Comme looks on the Met Gala red carpet,” Dazed, May 2, 2017, http://47
www.dazeddigital.com/fashion/article/35766/1/reviewing-the-actual-comme-looks-on-the-met-gala-red-
carpet
 Eriko Minamitani, The Study of Comme des Garçons (Japan: Little more Co., Ltd., 2003).48
  Leo Tolstoy, What is art?: and essays on art, Vol. 331, Reprint Services Corp, 1962.49 49
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characteristics. Being an artist should be about expressing him/herself through the works instead of 
compromising to commercial success alone. The images that Rei has created contain emotions like 
anger, fear, and confusion. They transcend the meaning of a dress and transcend beauty. 
Martin Margiela
Martin  Margiela  is  a  dominating  figure  who  pushed  fashion  to  become  more  diverse,  more 
inclusive. British fashion journalist Susannah Frankel described that, “Like many creative ideas, it 
is not necessarily the originality of the premise that is important or that defines the ‘art’ but the 
means and purity of its expression.”  Martin transforms old into new by hunting vintage clothes 50
and fabrics, deconstructing and reconstructing them into new pieces. For example, he uses sofa 
covers and broken stockings to make into clothes. 
Most importantly,  Martin Margiela broke the traditional way of fashion shows and transformed 
them into art performances. In fashion, models are part of the production chain, and are used for 
targeting markets. Brands use famous models for their celebrity effect, use other models to give 
people  illusion and present  perfect  images  of  their  clothes.  In  runway shows,  models  have no 
identity, no mood, no characteristic but perfect faces, bodies and right ethnicity for marketing needs. 
For  Martin,  he  cast  models  from the  streets  and each of  the  models  is  unique and has  strong 
personality. Models could sit amongst the audience (1995) , could smoke on the runway (fig. 4), 51
could even slash the audience.  Sometimes he covers models faces completely to make a statement 52
against supermodel trends and draws people’s attention back to his creations.  Martin’s show could 53
 Maison Martin Margiela and Ian Luna, Maison Martin Margiela, Rizzoli, 2009.50
 Laird Borrelli-Persson, “Here Are 14 Archival Martin Margiela Shows in Celebration of His New Paris 51
Retrospective,” Vogue, March 4, 2018, https://www.vogue.com/article/martin-margiela-runway-shows-from-
the-archives
 “Fashion in the 1990s”, 2014, directed by Loïc Prigent, documentary, 52:17, https://m2m.tv/watch/52
fashion-in-the-1990s/films
 Johanna Agerman, “Interview: Martin Margiela,” Icon, April, 2009,  https://www.iconeye.com/component/53
k2/item/3964-martin-margiela
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happen in a kid’s playground (fig. 5) or a street corner in Paris(1997) . His shows provide a unique 54
experience not only for the audience but also for the models and clothes. 
Alexander McQueen
Alexander McQueen (1969-2010) was known as a storyteller.  Each of his fashion shows was 55
conceptual and fictional. He could use an animal, a serial killer story, or a current affairs story, such 
as an oil leak (Plato’s Atlantis, 2009) as the inspiration of his creations. Alexander McQueen created 
illusions in his shows which were full of violence, anger, attack, depression, humanity, and unusual 
aesthetics. He transcended what fashion is or what it could be by always pushing the boundary. 
Take The Horn of Plenty (2009, fig. 6) as an example. The show was a significant one reviewing his 
 Susannah Frankel, “Martin Margiela: Fashion's invisible superstar,” Independent, July 16, 2008, https://54
www.independent.co.uk/life-style/fashion/features/martin-margiela-fashions-invisible-superstar-868562.html
 “The Legacy of Alexander McQueen,” 26 September 2015, directed by Loïc Prigent, film, 52 mins, https://55
m2m.tv/watch/the-legacy-of-alexander-mcqueen/films
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Figure 4. Condé Nast Archive, Spring 
1998 Ready-to-wear Maison Margiela, 
October, 1998. Photograph, Vogue. 
https://www.vogue.com/fashion-shows/
spring-1999-ready-to-wear/maison-
Figure 5. Jean-Claude Coutausse, Martin Margiela's Spring/
Summer 1990 collection in Paris, October, 1989. Photograph, 
Business of Fashion. https://www.businessoffashion.com/
articles/bof-exclusive/remembered-the-game-changing-
martin-margiela-show-of-1989
whole career. In the background, there was a rubbish pile of items from his earlier shows. He was 
protesting against over-consumption and capitalism in relation to the economic crisis in 2008. The 
make-up on the models was referencing performance artist Leigh Bowery (1961-1994), who was 
known for  freedom and  individuality.  McQueen  sneered  at  capitalism by  using  classic  Chanel 
fabrics, or combining clothes with Sadomasochistic scenes with a reference to upper classes. The 
show was full of sadness, desperation, and satire. Clothes could be meaningless on their own, but 
when combining with a concept, a themed stage, performers, and audience, they provide visual and 
physical contexts for the clothes.
Rei  Kawakubo  redefines  bodies  by  using  fabrics  to  manipulate  body  shapes;  Martin  Margiela 
breaks the formality and makes fashion presentation more diverse; Alexander McQueen expressed 
feelings and told stories by making clothes. They have created not only clothes but also people with 
strong characteristics and stories with intense emotions. Each of these three designers expands the 
possibility of what clothes could mean. Taking off our clothes and accessories, we are all the same, 
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Figure 6. Thibault Camus, A McQueen ball gown in an Escher-inspired print, with a garbage 
heap of props from past collections in the background, 2009. Photograph, The New York Times. 
https://www.nytimes.com/2009/03/12/fashion/12MCQUEEN.html
with no classification, and no distinction of being poor or rich. We are all the pure form of an animal 
when there is nothing but our bodies. We make choices of what we put on ourselves to be who we 
are. Whether we choose to adorn ourselves with a delicate appearance, or we choose to present our 
true self, they are both based on our self-concepts. 
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Chapter Three: Project—Disabled
Because fashion is so indicative of the political and social climate in which we live, what 
we wear will always be a symptom of our environment. 56
The fashion industry is full of reality and illusion. It is the most realistic community where social 
classifications are still so obvious. Your identity is about how famous you are, what position you are 
in, what bag you carry, what watch you wear, what designer brand clothes you are wearing. The 
illusion  is  created  among  millions  of  parties,  flashlights,  media  exposure,  celebrities,  perfect-
looking models,  and perfect photos. Fashion demonstrates the image of the society. I  am using 
clothing as the medium for telling my perception of the truth. I will discuss the influence of my 
cultural background on creative aesthetic, and the static aspects and dynamic images of the project.
Chinese aesthetic and philosophy in Art
In an artwork, there is not only the artist’s thought and feeling, but also a common mentality or 
atmosphere of a nation, an era, and a community; a common value orientation of the culture. In 
Chinese classical philosophy, it does not separate specific subjects like aesthetics,  art, ethics, etc. It 
talks  about  essential  questions  of  being  human,  thinking  from  the  root,  and  looking  for  a 
fundamental solution. It is the same basis as what art is doing. It is not hard to see the interlinking 
of the philosophy of life and art. In Chinese academic history, a painting discusses a theme about an 
objective thing; music symbolises virtue; literature delivers morality; poetry tells of the ambition. 
Within Chinese philosophy, there are a few terms that have influenced my way of creating this 
project. 
 Terry Jones, ed., 100 Contemporary Fashion Designers (Taschen, 2009), 445.56
 22
: 
“: (yì) ” is the term from I Ching  (Yijing) which means the “changes.”  It is a state of changing 57 58
where everything changes based on motion. The motion starts with two forces of the universe— one 
is a rigid force which is also known as Yang; one is a flexible force also known as Yin. These two 
forces collide with each other, pushing each other which creates many different kinds of motions 
and changes.  59
0
“0 (kōng)” from Buddhism, also known as Śūnyatā, means emptiness.  In Buddha’s Heart Sutra, 60
it states that any forms are emptiness and emptiness is any forms.  Feelings, birth, death, what we 61
own, what  we see,  our consciousness are all  emptiness.  What I  want  to express is  to give the 
realisation  of  emptiness  to  achieve  the  inner  peace  and  freedom.  We  are  absorbed  in  the 
information, and it makes us feel there are always things to achieve, for example, to become more 
beautiful, to earn more money, to do something big. It seems that we all need to become someone 
else and do the same things. We become more anxious, more confused, less aware of ourselves and 
how to live in the society. However, what we actually should do is reflect on ourselves and listen to 
our inner voice of what we really like, what really suits us, what kind of person we really want to 
be. 
 I Ching: an ancient Chinese book of divination and a source of Confucian and Taoist philosophy. Answers 57
to questions and advice may be obtained by referring to the text accompanying one of 64 hexagrams, 
selected at random. Also called: Book of Changes. (dictionary.com, https://www.dictionary.com/browse/i-
ching)
 Edward Shaughnessy, “The composition of the Zhouyi” (Ph.D. thesis, Stanford University, 1983).58
 Shih Hu, l_n (Beijing: New World Press, 2017), 68.59
 Dale Mathers, Melvin E. Miller, and Osamu Ando, eds, Self and no-self: Continuing the dialogue between 60
Buddhism and psychotherapy (Routledge, 2013), 81.
 “The Heart Sutra by The Buddha,” Lama Yeshe Wisdom Archive, accessed July 22, 2018,   https://61
www.lamayeshe.com/article/heart-sutra
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E)
“E)  (liú  baí)”  means  leaving  a  blank,  is  a  commonly  used  technique  in  Chinese  art,  and  a 
particular  Chinese aesthetic.  In  creative process,  we leave space blank to  make the image and 
presentation of the whole work more harmonised, more sophisticated, and leave more space for 
imagination. Not only in painting, but also for example in literature, we do not state an obvious 
word or meaning but use metaphor to express the sense; in music, we say sometimes, silence is 
better than having sound; in Chinese calligraphy, we emphasise the density by changing the weight 
of writing and the thickness of the characters (fig. 7).
Disabled: the static images
The origin of my work starts with suits. People wear different kinds of suits for different occasions. 
Suits are an indication of formality, profession, and respect, and at the same time, restriction, rule, 
and disguise. The normal suit jackets (fig. 8) people wear are usually matched with trousers made 
from the same fabric.  In Chinese, suit jackets literally means ‘western clothes’. The suit jacket 62
itself was a trend which grew from western history, then spread to the eastern world because of the 
dominating economic positions of Europe and America. 
 Antonio, “Sports Jackets vs. Blazers vs. Suit Jackets: What’s the Difference?” The Art of Manliness, 62
February 25, 2015, https://www.artofmanliness.com/articles/suit-sport-jacket-blazer-difference/
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Figure 7. Wang Xizhi, LanTing Xu, circa 627-650 copy of a 4th century (c. 353) original. Chinese 
Calligraphy, 24.5 x 69.9 cm. 
There are seven kinds of suit jackets used in my project—dinner jacket, blazer, Norfolk jacket, 
single-breasted jacket, double-breasted jacket, sports jacket, and Mao jacket. I specially chose the 
Mao suit as part of my project as it connects to my cultural background (fig. 9). These jackets cover 
almost all the purposes and occasions for wearing them. However, I am manipulating the cut of the 
pants that pairing with the jackets. They become unsymmetrical, ripped, transparent, and cut open 
(fig. 10). The material is calico, which is used as a mock-up for pattern makers before making a 
piece of clothing with the final fabric.  It is an experiment, a canvas. It is original and informal. 63
The calico fabric went through an industrial starching process before being made into clothes, that 
they become stiffer and have the shapes I want. I did the design of the original suit by myself and 
had a manufacturer produced them, as this is what most of the brands are doing in the fashion 
industry.
Except for the Mao suit, there are two of each style of suit jackets, each of them matches with a pair 
of unique cut pants. On one of the two same style jackets I am transmitting my message and the 
other leaving blank. One transformed, one original. For example, I write the Heart Sutra on one of 
the pieces (fig. 11). This version of the Heart Sutra is one of the most famous Buddhist scriptures 
 Melody Grossman, “What is Calico, and is it the Most Versatile Fabric in the World?” Contrado, January 63
5, 2018, https://www.contrado.co.uk/blog/what-is-calico/
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Figure 8. Matthew Sperel, The Street Style at Pitti Uomo 94, June 13, 2018. 
Men’s Fashion Post. http://mensfashionpost.com/blog/2018/6/13/pitti-uomo-94
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Figure 10. Mingyuan Liu, Disabled—Suit Jackets, 2018. Fabric. Photo Mingyuan Liu.
Figure 9. Mingyuan Liu, Disabled—Mao Jacket, 2018. Fabric. Photo 
Mingyuan Liu.
translated by Chinese Buddhist monk Tripitaka Master Xuanzang. The context is about inner peace, 
and  objective  things  being  empty  and  non-existent.  On  another  piece,  referring  to  futuristic 64
fashion as discussed in Chapter One, I use LED plates with coded text on them (fig. 12). The texts 
are: in front ‘Who are you? ’ ‘Where do you come from?’ ‘ What are you doing here?’ And at the 
back ‘What are you looking at?’. The text in front comes from a poster shown in one of the prisons 
in China (fig. 13).  
 Appendix. The original Chinese text is involved here along with an English translation. 64
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Figure 11. Mingyuan Liu, Disabled—
Transformed Jacket, 2018. Fabric, Ink. 
Photo Mingyuan Liu.
Figure 12. Mingyuan Liu, Disabled—
Transformed Jacket, 2018. Fabric, LED plates. 
Photo Mingyuan Liu.
Figure 13. Slogans in a Chinese prison. The China National Radio. http://pic.cnr.cn/pic/shehui/
201411/t20141120_516812593_16.shtml
I  have  referenced  the  straight  jacket  (fig.  14)  in  this  project.  The  film,  A Clockwork  Orange 
(1971) ,  tells  a  story about Alex DeLarge,  a  teenager who committed crimes and got  put  into 65
prison.  He  accepted  the  offer  to  be  a  test  participant  of  a  psychological  treatment  that  can 
rehabilitate criminals within two weeks. During the treatment, he was put in a straight jacket and 
forced to watch sex and violence scenes till he feels sick about them (fig. 15). After the treatment, 
he lost the ability to be angry, to have sex, and to fight back to anyone. In the film, he always wore 
 Stanley Kubrick, A Clockwork Orange (1971; United States: Warner Bros., 2000), DVD.65
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Figure 14. Mingyuan Liu, Disabled—Straight Jacket, 2018. Fabric. Photo Mingyuan Liu.
Figure 15. Screenshot, A Clockwork Orange, 1971. Film. Warner Bros, 
United States.
special costumes when he was committing crimes, and changed to wear formal suit jackets when he 
went out after the special treatment. The symbolism of clothing in the film largely connects to my 
project, where society is influencing our values and self-concept, as I discussed in Chapters One and 
Two.  
Outside the suit jacket, there is a transparent cover made of  Thermoplastic polyurethane fabric. It is 
designed in the shape of a human. A person can move freely wearing it, but it is like an intangible 
case outside him all the time. It is also like a clothing case used for protecting expensive clothes that 
are stored in the closet, carefully and untouchable. It is not only a garment that you stores in the 
closet, but also one of your identities.
For the shoes, I am using as a prototype style of classic ‘liberation shoes’ —the shoes that the 66
Chinese army and people have worn since the communists won the civil war in 1949. By distorting 
the original ones (fig. 16), some are cut open (fig. 17), some are wrapped, I want to emphasise the 
irony of ‘liberation’.
 Xu Lin, “Fashionistas unite over 'liberation shoes’,” ChinaDaily, September 30, 2010, http://66
usa.chinadaily.com.cn/2010-09/30/content_11371195.htm
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Figure 16. Original liberation shoes.
Figure 17. Mingyuan Liu, Transformed Liberation Shoes from modern-modified 
liberation shoes brand Feiyue, 2018. Rubber, fabric, paint. Photo Mingyuan Liu.
Disabled: the dynamic images
There is a performance along with the gallery display of my work. I am having professional fashion 
models wearing my clothes. I am emphasising the models in most fashion shows who have no 
characteristic, no identity, but are a tool for displaying clothes. This also refers to people losing their 
identity, losing their personality, being figures in the social circumstance. These models dress up, 
walk out like in regular fashion shows and stand still at one spot together. The layers of clothes are 
heavy and stiff. They limit the body movements of the models. The models see each other in their 
transparent body suits, in their suit jackets. Then they see each other get undressed. The movement 
of undressing suggests sex, frisking, taking off masks and showing people’s original identity. After 
taking off the transparent covers and jackets, they see each other in the straight jackets. Some of the 
movements in the performance are controlled by whistling. Whistling is usually used in racing and 
in the military to give signal and order, and sonic whistles are used for animal performance. People 
do not want to be controlled but sometimes people want to control other people, an animal, or even 
a thing. Among the audience and models, it is hard to distinguish who is giving orders, who is 
taking orders, or maybe everyone is taking orders. At the end, they walk in different directions and 
disappear among audiences, which leave the blank. 
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Conclusion
My project Disabled is an introspection about questioning my own origin after having the identity 
of a fashion model and being immersed in the world of social media. I tried to ‘design’ a version of 
me on social media by wearing stylish clothes, taking and editing photos, and writing life stories. I 
did these to play a better role as a fashion model. However, besides ‘comments,’ ‘likes,’ and the 
sense of vanity, I gained nothing. Then I realise all the things I have created can be gone in one-
second.  What I am losing is my true self. Thus, this project represents me and what I want to say. It 
is clothing but with no trend, not fashionable, and not commercial. 
Through this project, I am not trying to give any solutions on how to change the way our society is. 
The society is formed by individuals, i.e., us. We are unique and irreplaceable. I want people to 
reflect on themselves by looking at my works. Who am I? What is essential to my life? These are 
the ultimate questions that we should ask ourselves from time to time, instead of becoming careless 
like a robot, or being fed by information and losing the direction of life. As a human being, we 
always want freedom. However, freedom is not something that others can provide for us, but we 
provide for ourselves.
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Appendix 1
Heart Sutra 
Original Text by Xuan Zang
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English Translation by Thich Nhat Hanh
“Listen Sariputra,
all phenomena bear the mark of Emptiness;
their true nature is the nature of
no Birth no Death,
no Being no Non-being,
no Defilement no Purity,
no Increasing no Decreasing.
“That is why in Emptiness,
Body, Feelings, Perceptions,
Mental Formations and Consciousness
are not separate self entities.
The Eighteen Realms of Phenomena
which are the six Sense Organs,
the six Sense Objects,
and the six Consciousnesses
are also not separate self entities.
The Twelve Links of Interdependent Arising
and their Extinction
are also not separate self entities.
Ill-being, the Causes of Ill-being,
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the End of Ill-being, the Path,
insight and attainment,
are also not separate self entities.
Whoever can see this
no longer needs anything to attain.
Bodhisattvas who practice
the Insight that Brings Us to the Other Shore
see no more obstacles in their mind,
and because there
are no more obstacles in their mind,
they can overcome all fear,
destroy all wrong perceptions
and realize Perfect Nirvana.
“All Buddhas in the past, present and future
by practicing
the Insight that Brings Us to the Other Shore
are all capable of attaining
Authentic and Perfect Enlightenment.
“Therefore Sariputra,
it should be known that
the Insight that Brings Us to the Other Shore
is a Great Mantra,
the most illuminating mantra,
the highest mantra,
a mantra beyond compare,
the True Wisdom that has the power
to put an end to all kinds of suffering.
Therefore let us proclaim
a mantra to praise
the Insight that Brings Us to the Other Shore.
Gate, Gate, Paragate, Parasamgate, Bodhi Svaha!
https://plumvillage.org/news/thich-nhat-hanh-new-heart-sutra-translation/
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Documentation of Final Works
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